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EDITOR'S NOTE 

Subscriptions to sascom are available free of charge: www.sas.com!subscrlptions 
Drop by to read or comment on our blog at: blogs.sas.comlsascom 

New year, new resolutions 
(or: Why I'm reviving my Twitter account) 

It's ofllcia!: Social media has hit tile (;orPQrate mall,stream , PR firm Burson
Marsteller studied the 100 largest companies in ihp. Fortune 500' lIc;t and 
found that 79 percent of them use TWitter, 54 percent halle a FCJcebook 
page. 50 percent manage (l corporate YouTube channel Clnd 33 percent 
have company blogs 

Why? Because two-thirds of tile global Intemet population viSil 
SOCial networks'. If you're not active In social media, don't panic: It's 
a new year. Find out how 10 take social media from talk to action 
Wlttl .Jim Davis' arllcle on Page 17. His advice IS based on new 
research from Harvard Business Review: check out the full report 
at: wwwsas.com/sascom-11brsm, 

Of course, your efforts In sOGial media should be part of a 
larger customer Intelligence and CUf,tomer support strategy, 
For more on that, tum to Page 11\ tor our tipeclal customer 

Intelligence section You'll find out how Staples acllieved a 
"slam dunk" WiUl marketing automation and why Tom Davenport says 

it's a great time to be in marketing. 

As ior my new year's lesolulion: I've been shy about joining the 
conversalion, but am jumping into the Twitter pool to let you know what' 
hot In high-tech, what we're working on lor the magazine and most 
Important - to get your Input. 

il you 'fe a Twitter novice like me, check out Twitter 101 at www.mashable. 
com/guidebook/twitter. If you're more experienced j'd love to know 
your TWitter successes and lipS - contacl me at~ lWitter.com/annE'llndsayb. 

Happy New Year, 

ANNE-LINDSAY BEAU 
Edi((Jr-ill-Ch/(j' 
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