
Beginning now, the original company of
inventors will work on a greater
scale and speak with greater boldness
than ever before.

While we start from an unmatched
market position, we face formidable
business challenges.

To a new generation of consumers, we
must become as exciting a consumer
brand as Sony.

To small and medium businesses, we
must compete as aggressively on price
and performance as Dell.

To enterprise customers, we must prove
we are a true end-to-end solutions
provider -- and the only real alternative
to IBM.
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