
ANAGEMENT 
• k. Faculty of Journal of Contemporary Management Issues 
Tour ism Split, 

UDC 658:33 
Contents: 

• Croatia 
A. Faganel 
M. Costantin i 

-- !lo Duj anic L. Zov ko 
raldin) Z. Dulcie 

I. Bilie 

A. A. Blecich 

B. Erasm us 

R. Ercegovac 
I. Klinac 
I. Zdrili e 

Co Bajzikov;i 

P. Bajzik .. \ lded by 

L. Galetie 
M. Klind zic 

A. Strasek 
F. Pusavec 
B. Likar 

A. B. Qehaja 
E. Kutllovci 

K. Kovaite 
P. Sumakaris 
J. Stankeviciene 

S. Rocco 
A. Se linsek 

.org! 

I 

Bu ' iness 
1. Sel imovic 
D. Martinovic 
D. Hurko 

N. Trojak 
Z. Galic 

I. B. Bukvic 
I. Buljubasic 

a le anli- M.Ivic 

L. Sehic 
A. Pestek 

S. P. Mrsic 
A. Stojan 

ISSN 1331-0194 

EDITORIAL 

CRt\-1 ADOPTION FACTORS IN THE GAMING INDUSTRy ................ .. ... " .... ..... ......... ... .. . I 


DETERMINANTS OF STUDENTS' ENTREPRENEURIAL INTENTION: 


AN EMPIRICAL RESEARCH ... ............... ..................... .. , .............................. .............. , ........ 25 


FACTORS AFFECTING RELATIVE EFFICIENCY OF HIGHER EDUCATION 


INSTITUTIONS OF ECONOMIC ORIENTATION ..... , .. , ................... ............... .... .. .. , ...... ..... 45 


PERCEPTIONS OF ADMINISTRATIVE STAFF ON CAREER 


ADVANCEMENT REAL ITIES AT A SOUTH AFRICAN UNIVERSiTy ....... ..... ............... . 69 


BANK SPECIFIC DETERMINANTS OF Ell BANKS PRO FITABILITY 


AFTER 2007 FINANCTAL CRISIS ...... .. ......................... .................. ...... , .......... ... .................. 89 


MOBILITY AND WORKING OPPORTUNITIES IN THE EU AND SLOVAKIA ... ..... .... .. 103 


THE ROLE OF BENEF ITS IN SUSTAINING HRM 


OUTCOMES - AN EMPIRICAL RESEARCH STUDY .......... ...... .. ... .... .... ...... ... ................ 11 7 


OPEN INNOVATfON AND BUSINESS PERFORMANCE 


IMPROVEMENT IN STRAT EG IC BUS IN ESS ALLIANCES ....... ............. ...... .." .......... , .. . 133 


STRATEGY TOOLS IN USE: NEW EMPIRICAL INS IGHTS FROM 


THE STRATEGY-AS-PRACTICE PERSPECTfVE.. ................................ ...... .. .... ......... .. ..... 145 


DIGITAL COMMUNICATION CHANNELS IN INDUSTRY 4.0 


IMPLEMENTATfON: THE ROLE OF INTERNAL COMMUNICATfON ....... " .......... ...... .. 171 


THE DrFfERENCE OF MANAGERIAL APPROACH IN 


MORE OR LESS DESIGN·ORIENTED COMPANIES ....... .... ..................................... ... .. ... 193 


CRITICAL SUCCESS FACTORS IN INSURANCE COlvfPANIES ................. " .................. 215 


HOW TO SELECT A TRUE LEAD ER? INTRODUCING 


METHODS FOR MEASUREMENT OF IMPLICIT POWER MOTI VE ...... .. ........ ............. 235 


PROJECT MANAGEMENT EDUCATION IN CROATfA: 


A FOCUS ONTHE IT SECTOR NEEDS ......... ....... ...... ..................... ... .. ..... .. .. , ..... ..... .......... 255 


THE EFFECTS OF DIGITAL MEDIA BUY ING ON ADVE RTfSERS ....... .... ........ ............. 279 


DETERMINANTS OF HO USEHOLD RECYCLING ................................. ..... .... .... .. .......... . 293 


20201-304 Split - Croatia 
Vol. 25, No. 1 Faculty of Economics, Business and Tourism June, 




