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VIHTepHET TProBHHA C€ y HAjIIHPEM CMHCIY MOXKE OJPEAUTH Kao OHIJIO KOjU MPONec KOju
OpraHuM3alidja peajusyje MOCPEACTBOM padyHapcKe Mpexe, MoapasymujeBajyhun u
HHTEpHE W EKCTepHE KOMYHHMKALMOHE TOKOBe. VIHTepHeT TproBuHa ce oOyXBaTHHje
neduHMIIE O] €JIeKTPOHCKE TProOBHHE, jep YKJbydyje NMpOJajy W KYyNOBHHY NPOHM3BOJA U
yciayra a Taxohe, mpyXame cepBHca KYyNIHMMa, Capajiby ca MOCIOBHHM IMapTHEpHMA,
MpUMjeHy e-ydemwa (e-learning) ¥ TpaHCaKlHja y OKBMpY OpraHmsanuje. Y ckiagy ca
HaBeJeHOM Je()UHUIMjOM, HHTEPHET TPrOBHHA C€, IpeMa TOME, 3aCHHBA Ha IPHMjEHH
cBUX 00/MKa HHOOPMALIMOHUX U KOMYHHUKAIMOHUX TexHonoruja (/CT). T'naBHu mponecu
OopraHu3anuje, KOjuU C€ pelusyjy y OKBHPY €-NOCIOBama, YKJbY4yjy MpPOHU3BOAKY

(ycnyre), Kymnie 1 HHTEpHE, ylpaB/bayky (OKyCcHpaHe [TOCIOBHE MpPOIiece.

ABSTRACT

Generally the Internet merchandize can be defined as any other proces which the
organisation realises through the Internet, talking into account inner and outer
communcative ways .

Elotronic menagement can be defined in many ways because it includs seling and buying
products and services and it also includes services to the customers, coperation with the
business partners, using e — learning and transaction in this organisation. According to this
definition, the Internet merchendize takes into account all kinds of information and
comunicative technologies (ICT).

The main process of this organisation which is realised through e — menagement includes

production (services), customesr and inner menagement business processes.



