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YIHTepHeT TprOBHHa ce y HajllmpeM CMHCJIY MO:>Ke O,npe,nHTH KaO 6HJIO KOjH rrpoqec KOjH 

OpraHH3aqHja peaJIH3yje rrOCpe,nCTBOM palfYHapCKe Mpe:>Ke, rrO,npa3YMHjeBajyllli: H 

HHTepHe H eKCTepHe KOMYHHKaqHoHe TOKOBe. YIHTepHeT TPrOBHHa ce 06yxf3aTHHje 

,neqmHHIIIe O,n eJIeKTpOHCKe TprOBHHe, jep YKJbyqyje rrpo,najy H KyrroBHHy rrpOH3BO,na H 

yCJIyra a TaKol)e, npY:>Kalhe cepBHca KyrrqHMa, capa,nlhy ca rrOCJIOBHHM rrapTHepHMa, 

npHMjeHY e-)'l.Jelha (e-Iearning) H TpaHCaKqHja y OKBHPY opraHH3aqHje. Y CKJIa,ny ca 

HaBe,neHOM ,neqmHHqHjoM, HHTepHeT TprOBHHa ce, rrpeMa TOMe, 3aCHHBa Ha npHMjeHH 

CBHX 06JIHKa HHcpopMaqHoHHx HKOMYHHKaqHoHHx TeXHOJIOmja (leT). rJIaBHH npoqecH 

opraHH3aqHje, KOjH ce peJIH3yjy y OKBHPY e-rrOCJIOBalha, YKJbylfyjy rrpoH3Bo,nlhY 

(ycJIyre), Kynqe HHHTepHe, ynpaBJbalfKH CPoKycHpaHe rrOCJIOBHe rrpoqece. 

ABSTRACT 

Generally the Internet merchandize can be defined as any other proces which the 

organisation realises through the Internet, talking into account inner and outer 

communcative ways. 

Elotronic menagement can be defined in many ways because it includs seling and buying 

products and services and it also includes services to the customers, coperation with the 

business partners, using e - learning and transaction in this organisation. According to this 

definition, the Internet merchendize takes into account an kinds of information and 

comunicative technologies (lCT). 

The main process of this organisation which is realised through e - menagement includes 

production (services), customesr and inner menagement business processes. 


