
SADRZAJ

PRI'T DEO

INIORIfATIZACIJA TRGOI'I\IE

INOUACIJE A |RCO\/NI KOJE SA SOROM DONOST
NAUCNO . TEI]NICKI PROGRES
PRELAZAK TRCOI'INE IZ METTANI'I$] U EI,EKTRONS(U
fAzU RAZVOJA_..,,..,,,,...._..,...,,..

PRIMENAKOMPJUIERA U TRCOtiNt,...,,....,,....,..,_...,._.......,,...,.. r0

EAN SISTEM I INOI/ACUE NA BAA EPOS TEENOLO1|IE......._.... t J
NASTANAK r POJAM EAN STSTEMA _-----_----,....._...,,...,..... rJ
KORISTI OD EAN SISTEMA ,.
RAZVOJ EAN SISTEA4{ U SI'ETU
EAX SISTEM U JUCOSL*TJI ,
INOVACIJE I'EZAiIE ZA PRIMENU EAN SISTTMA I
sKEI\IIANJE &{I-KODA,,...,,.

s.1. Elekbomra prod,Jna nesr! (Epos sish) ...,.....,....,,........,,...,,. 2r
s.2, Elekromki rB$fer nova&ih sredsrrw (EFTPOS) ...._...,....,,.... 30
PI,\TNA IiARTIC{ U SISTEMU ELEIORONSKOC
PL{CANJA.......,,..,,,........,..,,,......

T

5.

\,1I



rr.1RLtft\': Kr .U\t r \PasonroJ 1.r
t Rcorl\'t^r|t I'It:Dt. /,t a 1 L' R1/,t?!L t

I'RLI'Rri([ r p(JDsfX]\.Jt l1 Lr\()I)ljN.tL
Il\ lia)lr\ IrcIo N E Tt H NOLOCTJT rj Nr.\r.oIRo D,\[................... -r7

PC
'l

r lDl

\fl l



' ' ' ' '..- . . .,- ............,.....,37

JE
!oPRODAJU.',...,..,....,.. 37

'.,'.'.,..'.''..'.,,..''.,''-.''...''....' 37

iIsrEMA..,,,....,....,......,.. 39

--_------*--...... 4r

IPL{I\E
L

DRUOI DEO

EDI - POTREBA IZGRADNJE NOVOG PRISII-IPA
TRGOI'INSKOM MARKETINGU T
TRGOVINSKOM MENADZMENTU

ELEK|RONSK4 MZMENI PODAT/K4 (EDK .
NOW XOlIlK I N FO RM4CI ON E TEE NO INA TE
u TRC O yNL.....,,........,,..,,..-...--,.

I'OJAM I R,IZVOJ EDI SISTEI4A
r,r. I,redndsri EDI sisteh, ! odnosu na tEdidon.tni

ndiin konunicihnja...-.......,,...,_.

EDI I RETNZENJERING PROMETNOG L4NCA
o<axAl"{ DISITjBUCIJE),,,...,

EDI U SI'ETLII OSMISTJENE AIOM\IOSTI
MEDUNARODNTH ORGANIZACLA (rso, IEC, ITU).,...,,,....._..,,..,?7
3.1. Ul0gs medunnodb.oryntaciiera sbDddrdia.Iu (ISO)

u ramju rDt EDt FACT pornti,

EDITACT . ST{ NDAN' ZA ELEKIRONSKU RAzMEN I]
POSLOVI\E DOK UMI'N-IACIJ E

ODETTE IC{O MODEL ELE(TRONSKE
IIAZMENE PODATAXA..,.,,..,....

SWIFT KAO MODEL ELEKTRONSKE RAZMENE
PODATAT(A .,,,....._...,...,,....,..,,,..,

PRECLED STANDARDIZOVAAIT{ T]N//EDIIAC.I/EAACOM
I}OR TJXA PO DELATNOSI IItA



trtit,r k.o fit\!,.r,roir i

I

t \ :

1

rr. Krr.di ?r pdfdrl]rlr '. .
I r  r  K .  r r r l . r t .  r r , r ro \ r . ! r j " . , , , . , . , , ,  ' r r , , r , , r , , , r ;
.:r r YUEII .lir rl.\ i ii.

IlI 1.1\,1lr!t tttu uvr,rtzLt.ll:r ]t!t |RO\\M:- R tT Ut troD11tK.l
tt:u)t M.,lRritl rN(; sltuTt,6u1 |RLD|ZI:a | ....... ....... .. t)j

l .  \ rEDl iz^r ts l \ t )5 f  M, \Rr iEt r^ iKt r l i r \ , \ \s rJ \Ku
s rRAl ri{;1,,[, IDr-J]\ ..._...,........

r. cosr. Dx\r,trn .|N.\t.rzA r$o l|orrF{s li DoNosi\.,1()DLrilir.(J lrloD!t\.J:; EDt ..
:.r. r\kn'(lotoiki urintrp \imtrhcj!iim nnitf tin[

5.



"|wa....,,............,._...,__...... 93
I ITORjJI I PRAXSL,....,. 93
XDI U TRCOI'INI

-**-------'.-,....,,... 93

*--"-.-----..-.....,,. 100

rda-_., -- -............ 102

f) ....... ............. ........ ...... 106
,eu tunkciji EDt........ 107
. : . ' ' - . , - . ' ' ' ' ' . ' ' ' ,  103
i ugoune.....,... ........ . .. ul
. . . . . . . . .  . . . . . . . . . . . . . . . . . . . .  .  3
..'.-.'..'.'-.. ',-.' '' '.''..''..' '.,, 1 13
D u EDr olmzenju ..... 120
.....,.. ....... .......,... . ....... 122

4NSUSI(E

i U DONOSENJU

------ -,... ..,..... 130

3. COST. BENEFIT ANALIZA EDI PROJEKIA NA
PRJMERT rZ PR{KSE .....,,.,,,,..

3.1. Predtusri uvodeDla EDr rehnorosije n, prtnd iz pmk e .,.....
3.2. TrcSkovi urodeqid EDI rehnologije na prlh.n iz praie ._....,.

1 NFo RMlc IoN E TD ENoLo G I.B r"Ao Po DRs &4
MARXE| INC I N FORMAC IO NO M SISTEMU (MIS)
a tRcovIM .--..,...,,.....__..........,,..,..,..............,,..,,.........._...,..,,,.,......._.... ljg

INFORNtrAC]IJE KAO OSNOVA MARKET'ING
TMoRMACIONOG STSTENU{ (MrS) ----._......._..,,,...,,............,,., 139

2, NEOPHODNOSTSITAITCIJSKOGPRISTUPARAZVO,ru
MAII(ETING IMORMACIONOG SISTEMA U TRCOVINI ..,..,., I41
2,1. O(hieDjc ngoviaskog pFdued! - cnoni imr

inromacijazd stroklutraDjeMts-a --.....,...,,...,,...,,....,...,..,,,..., t.t3

STA M,{RKETTNG INFoRMqoNI stsrEM rRf,BA DA
OBEZBEDI TRGOVINSKOM MENADZMEN'IU?.-...,,...,....-...,..., rS

KONCEPT MARKETINC INFOB.IItrACIONOC SISTEMA U
TRCOIaINT ...,,,...,,,...........,,...,,...._...,...,..,,....._..._...,..,,,..,,,........,...,,...,,... 146

INIORII'ACIONE TEHNOT'GUE U FVNKCIJT
R{ZVOJA MIS .........,.,,,...,,..,......-*-*--..-.--*--...._......,,....,....... 147

NEKA IC{RAKTERISIIKE &4ZA PODATAKA MARIIETINO
IMORI4ACIONOG SISTEI!trA U IRGOIINI.,_....,..,,,...,,........,...,.., 151
6.1. Sadrt j baz€ podallro narkering i omrcionoa

sistend lrgovine ,.........,...,...-...,....._-----......,...,,...,,........,...,,. t53
6.1.1. Srrat€lke infomacue __ _--....................................... 153
6.1.2. Operarivne inlom&ije................,..................... .............. I53

KOMUNIIIACIJE U MARKEIING INFORI4{CIONOM

136

slsTrvr TRcor,l E ,........,,.,,,
7.1. Orytuiacii. pruog podabtt

XI



I'RI('I DIO

IRCOVINSKi NIEN{DZl\!!t\.t (r SAVLADt\'.\i\JL'1,\JNE 
KvAI_ffETt tso 90001Iso 1.J000

t I t \ t .  k  t  t  /  |  u  t  t  \  t  t  \  /  \  t t  t t  I  t t t , . ,  t \ t

ro,t\()r\o D[.f I Nt s:\NJL S1.,\ND.tRDrzlrtj ti I
r . \KroRr (o, t r . tn t  sLovlJ l \ ' \J t . . . . . . . . . . . - . ._-_- .  __.
I l o | \ \ |  '  | | ' l  |  \  \ | ' | l i  \ ' |  \ j  \ \

r. sr'.lND^RDIKOJ| SL OBr,LlZn.r ]zv. .t!( \]NSKL
RnvoLL f rJ1............,...............,

r.r. citjcii nrndnh irii. rso
r . : .  ( r l r ( ' r , .  . r , t r , t . , , . t . ,  . - i i ,  .

n  ^ t I t r t  tAn t t )H1r t  1  1 \ I1

POJ,\NI I DT Ft N(]J^ K\:II,t'I

l. m7t L Rtz\ o.,ri tit,l.r\tJ1r\j \ K\'tLn.DlOlt
(srrLsK.\ rsKusl1.\l_....._....,..

-r. r FNlDzlrIN] r jx L r\o.i riv]\r.r xr{ afQnr ) ..... ............ ...... r 77
-r.1. ilrn.dtn.nrnktrDnos krrtirch I trrinn

r . l .  Dr  t i  j c  { r ln ik r l  t so  e000d6ot ianddnor rz r
dnmac i ju , fQ\ ruyL  pd torn in rskrenrn t r r? . . . . . . . . . . . . . . . . . . . . . . . . . . .  r r6

r  \  s t :1 \D\ t r ' l \ r \  rso  q ,N. . . . . . . . .  rs7
so r000.,......._............................... rs,

r.2. (lNlird u ,n trkriji hdomtj.4r pdi0ir.r.....,..........,................ u0
r.r. L:nrsrnrirr{cinrsr tr uruDno Aiatndu................................... tyl\n



] SAVLADIVANru
i0IISO 1.1000

rrzAciJn I

5, KVALITET KAO trLENTEM ZA I7.I]OR DOBA\IJA'A ......-......., t93
5.1. Oc€$ivdojc sposobnosri dob,vljai. d, obeb€di

t:ten i la.ftct ........,.,.,.,,,.............,.--_-._..._._._._.,.,.,.,,,.,.........._._....,, 193
5.2. Pro.ehd dobavlael e ,sp.ki! proj€krovrDia i

t:noj. pdiroda ,,,.,,.._..............,,---..............,,,.,,,,_,,......_.......,.. 196
s.3. Fmc€n" {tobrvtjoi, sa ,spcklo hhn0tosijc p ioidodde ...........,... 197
s.,r. Prc@m dobsvtjaca sn asDekr. orleia.ije frink ile kutirela --. r9i
s.s. Komdna ocan! d0bwli'dia kao elencnr

ob€zb€tleD& Lutilell .........._..,...,-,-_...._..._...,..,,..,,,,........._.......,,. 199

III SISTEM KYAI,|fETA ISO 9OAO . NOYA P/LIT4DICM4
u p R A|IJ/1N,JA T O XOW ttA SA|&EM E N E TRCO| r N E .,,, _ _... _......... 2 O I

I. PRIMEI\'A STANDARDAISO 9OM NACOIESAAJ Z{ PROMENU
KONCETTA KLASI.NETRGO\TNtr I MR(ETINGA ..,,...,,..,,.-......... ZOr
r, r. Krali aer u n srketjry slhl.gij i tryorinc ._.......,,..,,,.........._......,,.., 2o2

?. MAXTC]TING MIKS FUNKCIONAI,NIH I DRUGIH
svoJsTAvA KvAarTtrTA U TRGOI'INL...,......_...._...,...,,.........._..,,. 204

3. KVALITET ASORTTMANA - RDZULTAT S{II-{DNJE
TRGO\,!NE. PROrZVODAa1IFOTROSAin......,....,,..,,......_...,..,, /us
l,l. hhlevi i poI*b. Dotdlsi, - polzna osnova z.

.'.''.'.'..'..'..,'..'...''.'' '-..'.,'''. I65

000.....,,.,.......,.,.....,..,...... t6?

,.,..._....,.,,...................,__... r 7 I

ITEIOM

z,

IY

optinslnq nlvoa tcltitea. ajoniuana-_-__---_---_-..-. 206
I$AU ft | t st U/nA]\JA '{TRAZD!OJ\r DLO pATOfA
PONUDE TRGOVINSKOc PREDUTJC"{.._...._.......,,.,,,,....._..._...,..., 209

EKOT,OSIu IZAZOV TRCOWNSKOM MENADZMENTA ..,,.._..._-.... 2t I
BKO.KVAI,I TET N,{JNOVIJA ODREDNICA
MENADZME]VIA UKU?NOC KVALI'TTTA U TRGOIINI .......,.., 2I1
MEDUZATTSNOSTTRGOVTNE IEKOLOCLE.,,......_...._..,,..,,,..., 2r2

dcfi, isa{ e kslitela ,..,,,_........_..,,-*--.............,..,,,..,,,........._...,.,, 205
Markerintki odnos tiaovine i proiryodaia n shznrin

xl I



r rn j  s t  \NU \ l r , , t  | l \ r ,  \ t , , \  t  , l

ririo.z\,\li ri r.L \xcUr zns,rn lj ro fRoita,\......................... : r e
. r . r , Lko .d ia . l r tT r t f n i xn rb l cn r i ) t r$o tu i k ! {1n rs . . . . . . . . . . , . . . . . . . . , . . . . . rD

rKo pAK()\A\Jr.........,....._.....
j . l .  I i kopakoun ic . i sk t r ! \ ,  f r i j no r t , ^ i j r n ih?q t r x t j r . . . . . . . . . . . . . . r r .

\ , r \  r  Foh\ / \  I t \  | | \ua \ \ r i | |  r \  { / t \ \ , ,Rr / \ | | r \ t l l t \ t \ r l \ t \kJ . . .  . . . . .
/l t | \ |. Pi ' I r ' L | \ \ \ | \

t.l. L.rtuD.lrnjc 0of.ir,ir dhiDr Irodrjr
unrprdctdn \i\rcnji hrtitcrr.

IIOliIIILNTI KOJI\I,\ STJ DOIIAZI;J!] I\\,\Lf IE J,nrislt. cnRffiK{rr I Driuc! oz\1rirr:ri\ lLl.t ri.tar........ rrl

sTRln:S K] ?k lt ct Dlltrc lLlzrr) t | ,tsTrnu
At :1t.n t:f,l u f Roarr\t s k Jt cost,1t.ul: ...... ... .. ... .... t.,t
L I  I (  \ l  k \ . r ln  t r r  \  Nr  r l ,L  l  \J  r ,OSt  u \  lNshtr l i r rn / r . \ r  \ r r t , r  \ \k ln \  t r r i ,n \ . , tn \ / \  \ , . .  . . .  . .
r )Lr r \ t \ \N.JL t r \L .  t r  r1 r \ \  \ r \  n \ l \o t \ \ ts l r  r \

r.l. Por.$r irlndqjc noros prnrup. rin.rnr htildr tr
fsornii sR t,,sorh$jr ..... ......_..
I  I  N . ! r  n i . r , r l n i  po  i r i [  kL , ] t rL r  r .  t r  n r ! t L

p rdnu , j n , r  o  ok  u . i r r l L , r rdD .  : r l
l l r \dx  J r !v r r t , r  f ro r \d r i . ,  i r r . r r .  t r  ry l , iL l

\ IV


